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Last winter, Visual Communications (VCI)* approached PacMin Studio 
with a unique challenge: create a nine-foot tall immersive model for the 
upcoming American College of Rheumatology Show. 

The project was for one of VCI’s clients who needed a captivating exhibit 
display. 

VCI developed a detailed plan for the exhibit space but needed a final 
touch to complete their vision. 

The final piece would act as a conversation starter and visual tool for 
highlighting the effects of gout (a complex form of arthritis). It would 
also incorporate lighting effects and be visible from every direction for 

an engaging experience. 

Word-of-mouth and a previous client’s recommendation led VCI to 
reach out to PacMin Studio. With less than two months to develop 
and deliver the model, the project put the PacMin Studio team to 
the test. 
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Shining new light on models

INTRODUCING... PACMIN STUDIO! 

PacMin Studio is the special projects division of PacMin specializing in immersive exhibits and 
displays, articulating models, and other visually dynamic communication tools.

Our talented team can assist you at every step, from concept development to product launch.  

Visit the new PacMin Studio website to view custom models and displays PacMin Studio has 
designed for many diverse industries, including aerospace, medical and energy.

(Right) 
Nine- foot tall 

“Mannequin 
Man”

*: Visual Communications is a full service, multidisciplinary service provider specializing in the events and exhibits industry. 

http://www.pacminstudio.com
http://www.pacminstudio.com/projects/


2021 Raymer Ave. Fullerton, CA 92833
www.pacminstudio.com (714) 447-4478

Email tom.t@pacmin.com about this story

Visual Communications (VCI) 
described their vision as a 
“tactile augmented reality 
interactive model” that 
would be on display at an 
upcoming industry event. 

It needed to engage 
audiences and complement 
the educational material 
available at the booth. Key 
areas, such as the lungs and 
heart, would be highlighted 
to pinpoint where and how 
gout affected the body.

The team discussed different 
methods to bring the nine-
foot tall mannequin to life. 

After several discussions 
and tests, it was decided 
that the best visual impact 
could be created by using 
a combination of decals, 
airbrushing and colored 
lights.

Each organ was painted a 
different color that matched 
the educational material. 
The mannequin’s “skin” was 
also given a pearlescent 
finish to create a semi-
transparent look.

To meet the tight deadline, 
the PacMin Studio team 
worked tirelessly around 
the clock. The team finished 
just in time after putting in 
a whirlwind 36 hours on a 
weekend. 

“Mannequin Man”, as he 
came to be called, could be 
seen across the exhibit floor. 
He added a new dimension 
to the customer experience.

Attendees could learn more 
about gout by interacting 
with an educational app 
available at the booth. 
While they explored the 
app, attendees instantly saw 
where and how it affected 
the body. 

Since 1946, the PacMin 
team has designed and built 
countless models, displays 
and large-scale mock-ups 
that have appeared at 
tradeshows and industry 
events around the world. n

(Above) “Mannequin Man” stands nine feet tall and is displayed on a rotating 
base so attendees can view the model from all angles.

(Above) The parts were created using vacuum forming which is ideal for projects 
with tight deadlines.

(Above) Pulsating lights within the mannequin’s body highlighted the regions 
affected by gout. This unique interactive display allowed attendees to truly “see 
gout in a new light”.
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